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Q.1(a) What do you mean by Advertising? Write its role in the marketing
process?
fIgmos 1 oy Fr Ferd 77 fauve ufdsar # gaa w®im e 2°
(b) Write Short notes on the following. fr=faiRad W &g e ford |
(i) Ethical aspect of Advertising fasmua & +fdes ugq]
(ii) Bill of Exchange.

(c) Explain Wilbur schromm’s model and its objective.
fdedR WA Aled &l ARAT I AR g7 Iqal DI AT a1 |

Q.2(a) What are the various process of communication?
IR @ A= ufear @« 87
(b) How can Advertising campaign is planned? Discuss the importance of

Advertising.
fasTu= AISTT IITE DY 9T Fhd o° AU & @ Bl IARDT PN |

(c) What is an Advertising copy? Explain the method of preparation of
Advertising copy.
s ol &1 27 A9 ol & WS & ARAT I |
Q.3(a) Explain the theory of cognitive Dissonance?
GO[ITHIHS HANG @ A Bl ARAT B |
(b) What is Dagmor Approach?
STHR TRV FT 8°

(c) Explain the Determination to Target Audienle.
HYT AATS DI AR & IR N |

Q.4(a) Discuss the significance of advertising as promotion technique. What are
the

Limitations of this technique?
sy & ugr=fa da-ife & HEd R BT Sl $9 db-ld &I Rl gf-ar 27
(b) How logo is an important
gl g & "gayul &7
(c) Write short notes on the following sentence?
frfaRea wr dfera Are faRau |
(i) Message <3
(ii) Headlines 3fiv®
(iii) copy G|




(iv) Appeal layout emdieT < 3mse

Q.5(a) What are the various factors which affect while media planning?
DI I W AN PRe ®? W9 AT BT & ST HIfSAT AT 911 Sl # |

(b) Write notes on Budgeting?
Iole W e frfay |
(c) What are Features of Brand Recall?
TS UReargad &I T ey 8?7
Q.6(a) Explain the difference between Advertising and publicity?
fasmue 3iR TaR § @7 3faR 87 T oy |
(b) What do you mean by sales promotion? State the importance of sales
promotion.
BT GaRya W 3T T I3 87 §9P Hegd UR YT Slef |
(c) What are the role of sales promotion of creating strategies?
Y g H e daee @ i i 87
Q.7(a) What is public service Advertising?
SH—aT faaT @ 8?
(b) Write notes on advertising /s consumer behavior?

fasTu= Ud SUMTaT ¥dgR IR Ale foRd |

(c) Explain the term advertising retail.
fISITI Heax @ AR o |




