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Q.1(a)  What do you mean by Advertising? Write its role in the marketing 
process?  
        foKkiu ls vki D;k le>rs gS\ foi.ku izfdz;k esa bldh D;k Hkwfedk gS\ 

   (b)  Write Short notes on the following. fuEufyf[kr ij y?kq uksV fy[ksaA 

       (i)   Ethical aspect of Advertising  foKkiu ds uSfrd igyw 

       (ii)  Bill of Exchange. 
       (c)   Explain Wilbur schromm’s model and its objective. 
               foYcj LdSel ekWMy dh O;k[;k djsa vkSj buds mn~ns';ksa dks Hkh crk;saA  

Q.2(a)  What are the various process of communication? 
         lapkj dh fofHkUu izfdz;k D;k gS\ 

   (b)  How can Advertising campaign is planned? Discuss the importance of 
Advertising.  
               foKkiu ;kstuk vfHk;ku dSls cuk ldrs gSa\ foKkiu ds egRo dh O;k[;k djsaA 

       (c)   What is an Advertising copy? Explain the method of preparation of 
Advertising copy. 
               foKkiu dkWih D;k gS\ foKkiu dkWih ds rjhds dh O;k[;k djsaA 

Q.3(a)  Explain the theory of cognitive Dissonance? 
        latwvkukRed erHksn ds er dh O;k[;k djsaA 

   (b)  What is Dagmor Approach? 
               MSxekj r’̀.kdks.k D;k gSa\ 

   (c)   Explain the Determination to Target Audienle. 
                cad’kw; lquokbZ dh vo/kkj.kk dh O;k[;k djsaA             

Q.4(a) Discuss the significance of advertising as promotion technique. What are 
the  
              Limitations of this technique? 
              foKkiu dh i)ksUufr rduhfd ds egRo ij izdk'k Mkys- bl rduhd dh D;k gkfu;kWa gS\  

       (b)  How logo is an important 
       Ikzrhd fpUg dSls egRoiw.kZ gS\ 

       (c) Write short notes on the following sentence? 
      fuEufyf[kr ij laf{kIr uksV fyf[k,A 

         (i)   Message  lans'k 

     (ii)  Headlines    'kh’kZd 

     (iii) copy             dkWih 



       (iv) Appeal layout  vihy ys vkmV 

Q.5(a) What are the various factors which affect while media planning? 
             dkSu ls ,sls fofHkUu dkjd gS\ tc izHkkfor djrk gS tc ehfM;k ;kstuk cuk;k tkrk gSA 

       (b) Write notes on Budgeting? 
      ctV ij uksV fyf[k,A 

       (c) What are Features of Brand Recall? 
      czkaM ijRpkgoku dh D;k fo'ks’krk,Wa gS\ 

Q.6(a) Explain the difference between Advertising and publicity? 
             foKkiu vkSj izpkj esa D;k varj gS\ O;k[;k djsaA 

       (b)  What do you mean by sales promotion? State the importance of sales 
promotion. 
              fcdzh laoj/ku ls vki D;k le>rs gS\ buds egRo  ij izdk'k MkysaA 

       (c)  What are the role of sales promotion of creating strategies? 
              j.kuhfr cukus esa fcdzh lao/kZu dh D;k Hkwfedk gS\ 

Q.7(a) What is public service Advertising? 
             tu&lsok foKkiu D;k gS\ 

       (b) Write notes on advertising     consumer behavior? 
      foKkiu ,oa miHkksDrk O;ogkj ij uksV fy[ksaA 

       (c) Explain the term advertising retail. 
      foKkiu QqVdj dh O;k[;k djsaA 

 

   

   

                                               
    

   

 


